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About Us

09 SEP 2013

SekelaXabiso is one of the leading 

South African majority black-owned 

professional services firm. The firm 

prides itself on applying 

international best practice to deliver 

rigorous Internal Audit, External 

Audit, IT Audit, Forensic Audit and 

Business Consulting services of the 

highest standards.

solutions to a growing range of clients in We are proud of our work, the talent of our 

both the private and public sectors. people, the depth of their experience and 

our ability to respond to our clients' needs, 

Sekela Consulting and Xabiso we further uphold our commitment to add 

Chartered Accountants started in 2004 value through enhancing governance, risk 

and 2003 respectively, with similar management and financial controls for our 

beginnings. Having attracted highly clients.  

skilled and committed professionals 

from the industry, both companies The combined staff compliment of 

achieved steady growth by investing in SekelaXabiso is in excess of 300 

The company was created on 1 the training and development of employees and we operate from four 

September 2012 through the merger executives and employees to be able to provinces: Gauteng (Johannesburg and 

of Sekela Consulting and Xabiso cope with the increasing demands of a Centurion) Mpumalanga (Nelspruit), 

Chartered Accountants, bringing client list growing in size and scope.  KwaZulu-Natal (Umhlanga Rocks) and 

together two highly qualified teams of North West (Rustenburg) provinces. In 

professionals with vast experience and The long list of high profile clients which terms of the Department of Trade and 

impressive credentials. The combined is now housed within SekelaXabiso is Industry's generic scorecard for broad-

knowledge and business acumen of testament to our combined strength, our based black economic empowerment, the 

SekelaXabiso's directors puts us as a customer focused approach and the company is a level 2 black economic 

firm in an ideal position to deliver excellent service which we deliver.  empowerment (BEE) contributor.

world-class, client focused business 

p4/28
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To be a trusted and reputable audit and 

advisory firm that seeks to grow and add 

value to our clients, driven by 

exceptional leadership and competent 

employees

To provide professional internal auditing 

and related advisory services tailored to 

meet client requirements, enabling them 

to achieve their true value. We build 

value for our clients through the strength 

of our people by investing in training and 

development and utilising world-class 

methodologies.

ŸWe are people of integrity 

ŸWe perform to the highest standards 

of professionalism 

ŸWe are passionately committed to 

personal excellence and self-

improvement 

Mission Vision Values



visual identity
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The SekelaXabiso logo is our most valuable 

visual asset.

It’s a mark of authenticity that unashamedly states who we 

are. It sets us apart in our communications, buildings and 

materials, highlighting what is ours from those of other 

organisations. We regard it as the face of SekelaXabiso – an 

instantly recognisable visual mark of quality.

This section explains how to use our logo.

In it’s primary form, it is defined as

(a) Burgundy lettering on an white background with a two tone 

(orange and burgundy) “X”

(b)  in Alte Haas Grotesk font bold (not italics, outlined

nor underlined) the word “Sekela” in title case 

followed (without space) by another word, Xabiso, also in title 

case, with the denoted two tone “X” as detailed  above.

Our logo

09 SEP 2013
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The SekelaXabiso logo is derived from the font is Alte Haas Grotesk in bold. It will only appear in the 4 (four) manifestations as 

stated below. In all scenarios, the “X” will be distinctly highlighted by colour or tone differentiation.

There are six versions of our logo: Please note the “X” breaking colour is always and only in orange.

SekelaXabiso primary logo: Burgundy letters with two tone X (orange) on white background.

. SekelaXabiso burgundy (secondary) logo: White letters with two tone X (orange) on burgundy background.

 SekelaXabiso black logo: Black letters with two tone X (light grey) on white or picture background.

 SekelaXabiso solid white logo: White letters with two tone X (light grey) on a solid black background.

SekelaXabiso solid white on orange or black background logo: White letters on a solid orange background or black background..

1. 

a

2.

b.

c and ci. 

Logo variations

09 SEP 2013
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From time to time, SekelaXabiso will adopt certain campaigns. In such circumstances, the logo may appear with the campaign 

tagline on relevant media as indicated below. There is to be no deviation from the examples below.

Logo variations - with campaign slogan
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We have strength in numbers
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We have strength in numbers

We have strength in numbers We have strength in numbers

We have strength in numbers

SPACING WILL BE BASED ON THE “X”



The SekelaXabiso logo should always have breathing space. This can be determined by the width of the ‘S’. 

The minimum recommended size for the logo is 50mm wide (250 pixels online). In exceptional circumstances when it has 

to be used below this size please remove the taline wording. It should never be used below 10mm wide (75 pixels online).

Logo exclusion zone and minimum size

Logo Spacing - with campaign tagline

50mm (250 pixels)

We have strength in numbers

Logo Spacing - without tagline

09 SEP 2013
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This should be adhered to in:

Advertorials

Online articles

Internal memos

External memos

Digital invites

Print invites
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X Do not put the master brand logo in a 

box or any kind of shape

Logo do nots
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X Do not alter the relationship 

between the mark and the tagline

X Do not alter the relationship 

between the mark and the tagline

OUR STRENGTH IS IN OUR NUMBERS

X Do not try to recreate the 

masterbrand logo

X Do not use the logo in other colours 

(that have not been specified in these 

guidelines)

X Do not put the masterbrand logo 

on an overly complicated background 

where it becomes illegible

Sekela abisoX

X Do not add a suffix to the logo

 MARKETING

X Do not squash the logo
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The SekelaXabiso logo has a second mark 

which we use to identify ourselves. This logo 

is the SkX mark.

In it’s primary form, it is defined as

Burgundy lettering on a white background spelling 

Abbreviation “SkX”. 

The “S and X are in uppercase with the “k” being lower-

case. ”

The “X” is the trademark two tone (orange and burgundy) 

“X”

A: 

B: 

C: 

Abbreviation “SkX” Logo
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ALLOWED VARIATIONS



The SkX logo should always have breathing space. This can be determined by the width of the ‘S’. 

The minimum recommended size for the logo is 10mm wide (50 pixels online). It is preferable to use this logo when limited 

space is a constraint.

Below, see examples of this logo with exclusion zone both with and without a tagline/business unit name in Century Gothic..

SkX logo exclusion zone and minimum size

Logo Spacing - with tagline

10mm (50 pixels)

Logo Spacing - without tagline

Internal audit

09 SEP 201309 SEP 2013
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Logo - recommended sizes

A1

Logo Width: 150mm

Margins: 30mm

A2

Logo Width: 120mm

Margins: 20mm

A3

Logo Width: 80mm

Margins: 15mm

A4

Logo Width: 50mm

Margins: 10mm

A5/DL

Logo Width: 35mm

Margins: 30mm
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Logo - position on page

The logo works most effectively if the it is the 

masterbrand is left aligned, we also want it to be in a 

prominent position so top left is the preferred position.

Bottom right is the only other allowed position. It must 

never be centered.
1

2
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Logo - relationship to abbreviated logo

The SkX Logo should not be used as a logo to replace 

our main logo but can be used as an 

endorsing mark where appropriate. 

It should always be physically separated from the 

masterbrand logo in order to prevent confusion. 

It should be positioned as an endorsement rather 

than another logo. Ideally, it should appear on a 

different section of the page or at a minimum 

underneath the main logo.

The logo can be the same size “s” but no larger than 

that of the masterbrand logo.
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The SekelaXabiso brand retains 2 colours as the main colours for the brand as seen on the logo. An additional 3 

complementary colours complete the full 5 colour corporate swatch. These are translated for use in different platforms 

including, screen, full colour print and litho printing.

Digital RGB Colour Print CMYK Colour Spot Pantone Colour

36 : 96 : 95 : 56
C Y M K

0 : 70 : 100 : 0
C Y M K

0 : 0 : 0 : 100
C Y M K

0 : 2 : 7 : 01
C Y M K

0 : 0 : 0 : 70
C Y M K

R  G  B

BURGUNDY

ORANGE

BLACK

CREAM

70% GREY

254 : 117 : 28
R  G  B

0  :  0  :  0
R  G  B

250 : 243 : 231
R  G  B

77 : 77 : 77
R  G  B

188 C
PANTONE

ORANGE 021 C
PANTONE

BLACK 6 C
PANTONE

712 C ( 25% Tint)
PANTONE

424 C
PANTONE

Colour palette
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97 : 27 : 27



The typefont Alte Haas Grotesk is the official font for SekelaXabiso. This font is not readily available as a preloaded font on computers. 

This means that it becomes impractical to use on emails. Arial happens to retain some characteristics and similarities of Alte Hass 

Grotesk at smaller sizes (12 point going down). For this reason, The Arial font will be the designated and official font for SekelaXabiso 

on all platforms.

EMAIL FONTS

Heading text :

Body text: 

Colour : Black

WEBSITE AND OFFICIAL LETTER FONTS

Heading text :

Body text: 

Colour : Black will be the primary colour

PRINT

 ARIAL BOLD - 11pt

ARIAL - 9pt

 ARIAL BOLD - 13pt

ARIAL - 10pt

Heading text :

Body text: 

Colour : Black will be the primary colour

 ARIAL BOLD - 13pt

ARIAL - 10pt

Typography

09 SEP 201309 SEP 2013

se
c

tio
n

 1
 A

B
O

U
T U

S
se

c
tio

n
 2

 O
U

R
 V

IS
U

A
L ID

E
N

TITY
se

c
tio

n
 3

 E
X

A
M

P
LE

S

p17/28



Arial

Arial Bold

Arial Italics

abcdefghijklmnopqrstuvwxyz   -   1234567890 £$&*?! 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz   -   1234567890 £$&*?! 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz   -   1234567890 £$&*?! 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz   -   1234567890 £$&*?! 

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Arial Bold Italics

Typography - fonts
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Business Cards

09 SEP 2013

Abel Zolile Dlamini
Executive Chairman

Cellphone: 082 000 0000

Telephone:  011 000 0000

Fax: 011 000 0000

Email: abel@sekelaxabiso.co.za

P.O. Box: 22334, Gauteng

South Africa, 3355.

Address: 1st Floor Building 22B 

The Woodlands Office Park 

20 Woodlands Drive 

Woodmead 2191 

Johannesburg

South Africa

www.sekelaxabiso.co.za Internal Audit  |  External Audit  |  IT Audit  | Forensic Audit  |  Business Consulting

BRAND TAGLINE COMES HERE

85mm

55mm
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Email signatures

09 SEP 2013

Internal Audit     |     External Audit     |     IT Audit     |     Forensic Audit     |     Business Consulting

We are people of integrity  |  We perform to the highest standards of professionalism  |  We are committed to personal excellence and self-improvement 

Siphelele Vundla 

www.sekelaxabiso.co.za   |   www.skx.co.za

| Marketing and Communications Consultant

Cell: 074 701 7093

Tel: 011 802 4155

Fax: 011 802 5957

Email: svundla@sekelaxabiso.co.za

Address: 1st Floor Building 22B, The Woodlands Office park, Woodmead, 2052

Johannesburg, South Africa

Please consider the environment before printing this email.   But do however join our discussions on these social networks
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National Office

1st Floor Building 22B 

The Woodlands Office Park 

20 Woodlands Drive 

Woodmead, 2191 

Tel: +27 (011) 802 4155

Fax: +27 (0) 802 5957

Gauteng

1st & 2nd Floor 

Woodmead Business Park 

Building 12, Willow Place 

140-142 Western Service Road 

Woodmead, Sandton 

Tel: +27 (011) 797 6800

Centurion

1st Floor 272 West Ave 

Lakefield Office Park 

Building C 

Centurion 

Tel: +27 (012) 643 1877

North West

209 Beyers Naude Street 

Rustenburg

0299

Tel: +27 (014) 592 7207

Mpumalanga

G3, Ground Floor 

16 Brander Street 

Nelspruit 

1200

Tel: +27 (013) 752 5823

Kwazulu Natal

81 Richefond Circle 

Suites 101-102 

Umhlanga Rocks

Durban, 4051

Tel: +27 (031) 562 1700
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Envelope Front
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Internal Audit     |     External Audit     |     IT Audit     |     Forensic Audit     |     Business Consulting

We are people of integrity  |  We perform to the highest standards of professionalism  |  We are committed to personal excellence and self-improvement 
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Sample letterhead

09 SEP 2013

www.sekelaxabiso.co.za

Directors : Abel Zolile Dlamini, Lucky Lesiba Mabokela, Lindani Dhlamini, Lynase Mhlanga, Ronald Moyo, Tina Taylor, Mamoroke Lehobye, Ansia Daniel, Given Sibiya.

Dear Client

Te ea volesequae sum ad enis volectati volorem voluptatiis est alit, sum verio. Parum quias

samus, te sum exerion re volutet haribus anducit doluptatum que accus, solo in res.

Auta doluptaque ius ut expero tem serum reic tem. Um late pre cor aliate quid que eum

esequodiam quisquas resseque prae. Ab ipicium cus et ex eos rem fugias endaecerchil

estiorepudis

et magnist exero ma sincit aut voloribus et esequia nullorem.

Sum eictia nosam fugiant emporest aut veniam nem faccum quatis eum sum que pelibus solo

tem in pedi re volorpo repudae volorep reicitatio est auda verumqui occupta ssimillor simod

quasped magnis asi ut illaut quam doluptam ipsus. Ehent aut harum, et molecep repuditas

estrum ad molupta epernat emollab ium volorep erchillab int, et veleniet vellaut eum nis sita.

Best Regards,

Abel Zolile Dlamini

Executive Chairman
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Corporate folder
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Internal Audit    |    External Audit    |    IT Audit    |    Forensic Audit    |    Business Consulting

Internal Audit

External Audit

IT Audit

Forensic Audit

Business Consulting

>  S E R V I C E S>

P R I V A T E & C O N F I D E N T I A L R E P O R T

p24/28
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Sample adverts

09 SEP 2013

OUR STRENGTH IS IN OUR NUMBERS

INTERNAL AUDIT   |   EXTERNAL AUDIT   |   IT AUDIT   |   FORENSIC AUDIT   |   BUSINESS CONSULTING
We are people of integrity  |  We perform to the highest standards of professionalism  |  We are committed to personal excellence and self-improvement 

Gauteng Office: Tel: +28 (0) 11 802 4155, Fax: +28 (0) 11 802 5957

1st Floor Building 22B, The Woodlands Office Park,

20 Woodlands Drive, Woodmead, 2191

P O Box 74, The Woodlands, 2080

www.sekelaxabiso.co.za

As businesses grow and begin to cast more

imposing shadows, it is at times necessary that these

giants of tomorro come together, in resource and vision,

to create a wonder.

We are proud to inform you that the proud and successful firms of

Sekela Consulting and Xabiso Chartered Accountants have merged and

now present to you, SekelaXabiso

We are excited to offer our existing and future clients more. More experience, more services

and more solutions as facilitated by our larger human resource reserve.

STRENGTH
WE HAVE

IN NUMBERS

Head Office: 

,

20 Woodlands Drive, Woodmead, 2191

Johannesburg, South Africa

Tel: +28 (0) 11 802 4155, Fax: +28 (0) 11 802 5957

P O Box 74, The Woodlands, 2080

www.sekelaxabiso.co.za

1st Floor Building 22B, The Woodlands Office Park

Because we understand that the quality of one service will often affect another. And because 

we have a firm understanding of how superior service quality directly influences positive 

sustainable growth. We at SekelaXabiso have embraced this simple and effective philosophy. 

We endeavored to achieve personal excellence and constant self improvement, because that is 

how we best serve. In service we found growth - not only in the number and stature of clients, 

but also growth in the nature of contracts.

Consistency in service quality, has seen us mature in capacity, skills and grow in ambition. We 

have found that as we concentrate on our strengths, our strengths have made us strong. 

You can bank on our strength in numbers.

We focus on our strengths,
and our strength have made us strong

OUR STRENGTH IS IN OUR NUMBERS
INTERNAL AUDIT   |   EXTERNAL AUDIT   |   IT AUDIT   |   FORENSIC AUDIT   |   BUSINESS CONSULTING
We are people of integrity  |  We perform to the highest standards of professionalism  |  We are committed to personal excellence and self-improvement 
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Pens
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Golf T’s & Pens
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Developed by KlearCreative.co.za - Inspired Ideas Visualised


